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Address (home): Address (work):
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Durham, NC 27713 School of Journalism and Mass
Phone 919.599.6005 Communication
Carroll Hall, CB#3365
Chapel Hill, NC 27599
Phone 919.843.8290
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Education
May 1998 University of Alabama - Ph.D. (Mass Communication).

Dissertation: The Environment Issue 1987-1991: A Time Series
Analysis of TV News, Real-World Cues, and Public Opinion.

May 1988 Texas Tech University - M.A. (Mass Communication).
Thesis: The Organizational Impact of Advertising Awards.
May 1982 Texas Tech University - B.A. (Advertising).
Experience

Academic Experience

July 2007 - present
Associate Professor, University of North Carolina—Chapel Hill

January, 2008 — December, 2010

Associate Dean for Undergraduate Studies, School of Journalism & Mass
Communication, University of North Carolina—Chapel Hill

July 2001 — June 2007

Assistant Professor, University of North Carolina—Chapel Hill

Sept. 1997 - May 2001

Assistant Professor, Texas Tech University

Sept. 1995 - Sept. 1997

Instructor, Southwest Texas State University

Sept. 1994 - Aug. 1995
Visiting Assistant Professor, University of Southern Mississippi

Aug. 1992 - Aug. 1994
Graduate Teaching Assistant, University of Alabama

Sept. 1991 - May 1992
Instructor and Acting Director, ADV /PR Division, Texas Tech University
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Sept. 1989 - May 1990
Part-time instructor, Texas Tech University

Sept. 1987 - May 1989
Instructor, Texas Tech University

Professional Experience

May 1989 - Oct. 1990
Marketing Director, Gardski’s Loft, Inc., Lubbock, Texas.

Sept. 1983 - Jan. 1989
Art Director, R. Richard Communications, Lubbock, Texas.

Honors/Awards

Semester Research Leave, School of Journalism & Mass Communication,
University of North Carolina—Chapel Hill, Fall 2006.

Top Paper Award - News Division (with Gibson, R.), Broadcast Education
Association annual conference, 2003.

Top Faculty Paper award (with Gibson, R.), AEJMC Southeast
Colloquium, 2002.

Top Paper Award - News Division (with Gibson, R.), Broadcast Education
Association annual conference, 2002.

School of Mass Communications' Nominee for President's Excellence in
Teaching Award, Texas Tech University, 2000.

Top Paper Award - News Division (with Gibson, R.), Broadcast Education
Association annual conference, 2000.

Ex-Students Association New Faculty Award & Stipend, College of Arts &
Sciences, Texas Tech University, 1999.

L.U. Kaiser Creative Teaching Award and stipend, First Place, School of
Mass Communications, Texas Tech University, 1999.

Top Paper award (with Jablonski, P.M.), Southwest Symposium of the
Southwest Education Council for Journalism and Mass Communication,
1998,

L.U. Kaiser Creative Teaching Award and stipend, Second Place, School of
Mass Communications, Texas Tech University, 1998.

Outstanding Graduate Teaching Assistant (doctoral), College of
Communication, University of Alabama, 1993.

American Advertising Federation 10th District (Arkansas, Louisiana,
Oklahoma, and Texas) Educator of the Year, 1992.

L.U. Kaiser Creative Teaching Award and stipend, First Place, School of
Mass Communications, Texas Tech University, 1992.
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Winning Trademarks from the 1960s to the 1990s. Paper presented to the
Visual Communication Division of the annual convention of the Association
for Education in Journalism and Mass Communication, Atlanta.

Hester, J.B. (1994). The Presentation of Information Cues in Magazine
Advertisements. Paper presented to the annual conference of the American
Academy of Advertising, Tucson.

Perry, S., Jenzowski, S., Gartenschlaeger, J., Hester, J.B., Jablonski, C., & Yi, H.
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Hester, J.B., & Hudson, J. C. (1998). Value of Prices, Brands and Customer Service
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Hester, J.B. (2006, Winter). [Review of the book Setting the Agenda: The Mass
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Annual Engagement Units Summit, Chapel Hill, NC.

Hester, J.B. (2013, October 9). Public Information Strategies for Social Media.
Presented to of the National Attorneys General Training and Research
Institute (NAGTRI) of the National Association of Attorneys General
(NAAG), Chapel Hill, NC.

Hester, J.B. (2012, March 31). The Social Media Effect: How One UNC Professor
Integrates Social Media into the Curriculum. Presented to the UNC Young
Alumni Leadership Council.

Hester, J.B. & Harrison, K. (2012, February 16). From Tailgating to Tweeting: An
Examination of Social Media, Alumni Communications and Fundraising Among
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Journalism and Mass Communication Programs. Presented to the ASJMC
Winter Workshop. Las Vegas.

Hester, J.B. (2012, February 16). The Social Media Effect: How One UNC Professor
Integrates Social Media into the Curriculum. Presented to the ASJMC Winter
Workshop. Las Vegas.

Hester, J.B. (2011, November 9). The Social Media Effect: How One UNC Professor
Integrates Social Media into the Curriculum. Presented to UNC Campus
Communicators.

Hester, J.B. (2011, April 8). The Social Media Effect: How One UNC Professor
Integrates Social Media into the Curriculum. Presented to UNC School of
Journalism & Mass Communication Board of Advisors.

Hester, J.B. (2010, March). Social Networking In and Out of the Classroom. Panelist
at AEJMC Southeast Colloquium, Chapel Hill, NC.

Byars, Q., & Hester, J.B. (2008, May). Diversity and Faculty Recruitment in the
School of Journalism and Mass Communication at the University of North
Carolina at Chapel Hill. Paper presented to the Diversity That Works
conference, Baton Rouge, LA.

Hester, J.B. (2007, October). Methodological Opportunities in New Media Research:
An “Old Media” Researcher Learns New Tricks. Presentation to the Mary Junck
Research Colloquium Series, UNC-Chapel Hill School of Journalism and
Mass Communication.

Other

AEJMC International Logo Competition, August, 2010: entry placed in top 15 out
of 169 entries.

Teaching Record

University of North Carolina— Chapel Hill

* JOMC 170 Principles of Advertising

e JOMC 271 (formerly 171) Advertising Copy and Communication
Faculty Advisor, Yellow Pages Collegiate Advertising Challenge:
2009 (one team received Honorable Mention; another team received
Special Recognition).
2008 (team received Honorable Mention).

* JOMC 272 (formerly 172) Advertising Media

* JOMC 279 Advertising & Public Relations Research

e JOMC 690 (formerly 670) Advanced Advertising Campaigns (AAF National

Student Advertising Competition Team)

2014 (team placed 6™ nationally, 8" in semi-finals, 1* in 3" District)
2013 (team placed 3rd in 3" District)
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2009 (team placed 2™ in 3" District)
2008 (team placed 4™ in 3 District),
2007 (team placed 2™ in 3" District).

* JOMC 870 (370) Social and Economic Issues in Advertising (graduate)

e JOMC 801 (301) Seminar in Mass Communication Research Methods: Content
Analysis (graduate)

Texas Tech University

* Contemporary Issues: Internet Advertising (graduate)
* Content Analysis Research (graduate)

* Theories of Mass Communication

* Advertising & Integrated Communication Administration
* Advertising Campaigns

* Advanced Advertising Creative Strategy

* Advertising Creative Strategy

* Advertising Media Planning

* Adpvertising for Electronic Media

* Media Sales

Texas State University (formerly Southwest Texas State University)
* Internet Advertising

* Advertising Media Planning

* Visual Communication

University of Southern Mississippi
* Advertising Management

* Layout and Graphic Design
* Advertising Campaigns

Dissertations and Theses Chaired

Dissertations

* Vargo, C.J. (2014). Brand Messages on Twitter: Predicting Diffusion with
Textual Characteristics.

* Jeong, Y. (2007). The Relationship between Television Program Genres and
Audience Evaluation of Embedded Commercials: A Model for Measuring the
Impact of Context on the Effectiveness of Television Advertising.

Master’s Theses

*  Macon, K. (2010, UNC—Chapel Hill). Segmentation Opportunities for the
EAS Brand: An Account Planner’s Perspective.

*  Wright, T. N. (1999, Texas Tech University). The Uses and Gratifications of a
Threaded Discussion in an Educational Setting: A Pilot Study.
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Undergraduate Honors Theses (at UNC —Chapel Hill)

Jasmine, L. (2012). Disability Escape: Facebook Use by High School Students
with Developmental Disabilities

Neffa, D. (2009). The environment: A tough sell? The appeal of green
magazine covers on the newsstand.

Dawson, M. (2007). Reaching Television Audiences Beyond the 30-second
Spot: Comparing the Effectiveness of Product Placement versus Traditional
Television Commercials.

Searcy, J. (2006). ;Una Visién Cémica?: A Content Analysis of Humor in U.S.
Hispanic and English-Language TV Advertising.

Biggers, L.A. (2004). Political Dissent in Rap Music: Has Commercialization
Negatively Affected the Content?

Grants

Course Development Grant, UNC—Chapel Hill School of Journalism and
Mass Communication. (2014). $5,000.

Grant for the Study of Media Coverage of Entrepreneurship, UNC-Chapel
Hill Office for Research and Economic Development and UNC—Chapel Hill
School of Journalism and Mass Communication. (2008-2009). $10,000 per
summer.

Summer Grant for Research and Graduate Program-Related Activities, UNC—
Chapel Hill School of Journalism and Mass Communication. (2003). $6,500.
Research Grant (with Rhonda Gibson), Center for the Study of Sexual
Minorities in the Military, University of California, Santa Barbara. (2003).
$1,000.

2002 UNC-Chapel Hill /IBM Instructional Technology Development Grant
($2,500).

Summer Grant for Research and Graduate Program-Related Activities, UNC—-
Chapel Hill School of Journalism and Mass Communication. (2002). $1,500.
Faculty Incentive Grant, Texas Tech University Teaching, Learning, and
Technology Center. (2001). $4,980.

William S. Morris III Scholar in Newspapers Award, Texas Tech University.
(1999). $4500 in travel and salary stipends over two years (2000-2001).
School of Mass Communications' Faculty Research Award, Texas Tech
University. (1999). $500.

Yellow Pages Publishers Association, National Advertising Competition
(1998). $2,000.

Core Data Resources, Amarillo, TX. Advertising Creative Strategy course
competition. (1998). $1,000.
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Service

UNC School of Journalism & Mass Communication

Research Activity Coordinator for Subject Pool, 2006-present. The pool
provides approximately 1,400 hours of research participation annually for 12
— 20 research projects by faculty and students.

Hacking Communication Research: A Workshop Introducing Programming with
Python. A 5-week workshop for graduate students and faculty with a focus on
using the Python programming language in communication research.
January — February 2014.

Google Analytics Workshop: Understand Your Online Presence. Reese News Lab
Open Lab Series. February 28, 2014. (with Jiang Gao).

Knight Chair in Digital Advertising (and Marketing), Search Committee,
2010-2012.

Public Relations Search Committee, 2010.

Curriculum Committee, Chair, 2008-2010.

Scholarship Committee, Chair (2006-2010), member (2001-2006).
Faculty Advisor, The Ad Club, 2010-present.

Knight Chair in Digital Economics, Search Committee, 2007.
Advertising Search Committee, 2007-2008.

Advertising Search Committee, 2005-2006.

N.C. Advertising Hall of Fame Committee, 2005-2007.

Ad Hoc Committee on Research Subject Pool, 2004-2005.
IRB Committee, 2003-2005.

Electronic Communications Search Committee, 2004-2005.
Graduate Admissions Committee, 2004-2005.

JOMC Undergraduate Honors adviser, 2003 — 2004, 2005 — 2006, 2006-2007,
2008-2009.

Advertising Search Committee, 2003-2004.
Distance Education Committee, 2001-2002.

To the University

Provost’s Committee on Enrollment Excellence Implementation, 2009-2010.

Team of Examiners, UNC General Administration, Licensing of the Art
Institute of Charlotte to conduct post-secondary degree activity (advertising),
2009-2010

Provost’s Task Force on Enrollment Excellence, 2008 — 2009.
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To the Discipline

Association for Education in Journalism and Mass Communication

* Journal of Advertising Education Web master, June 2007 — 2011.

* Advertising Division Web master, 2004 — 2011. Responsible for maintenance
and updating of organization Web site.
Revised 2010: http:/ / AdDivision.wordpress.com

* Editorial Board, Journal of Advertising Education, 2002-2004, 2011-present.

¢ Reviewer

o

O O O O O O

o

Journalism & Mass Communication Quarterly, 2008 - present.
Journal of Advertising Education, 1999 — 2000, 2010-present.
Advertising Division, 2005 — 2010, 2012 - present.

Newspaper Division, 2002-2003, 2008 - 2010.

Communication Technology & Policy Division, 2004.

Mass Communication & Society, 2001-2003.

Advertising Division Student Paper Competition, 2000 annual
convention.

Journalism & Mass Communication Educator, 1999.

* Advertising Division Publications Committee, 1993-1994.

American Academy of Advertising

* AdForum listserv administrator, 2006 — present.

*  Web master, 1999 — 2006. Responsible for redesign, maintenance and
updating of organization Web site. http:/ /advertising.utexas.edu/ AAA

¢ Publications Committee Subcommittee, 2004-2006.
e Task Force on Electronic Publishing, 1999-2002.
¢ Reviewer

@)
@)
@)

Papers for 2000, 2003 - 2009 annual conferences.
Special topics proposals for 2001, 2003 -2005 conferences.
Manuscripts for special issue of The Journal of Advertising, 2001.

e Discussant, 2004 & 2006 conferences

Other

e Tenure Dossier Reviews

o

O O O O

o

University of Miami, 2011
Texas Tech University, 2009
Boston University, 2009

VCU, 2009

University of Oklahoma, 2008
University of Florida, 2008

* Judge, Atlanta Interactive Marketing Association Awards, 2011.
e Reviewer, Health Communication, 2011.
e Reviewer, Electronic News, 2008.
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* Reviewer, Psychology & Marketing, 2007.
e Reviewer, Political Communication, 2005.

* Judge, Advertising Division, 2003 Newspaper of the Year Contest,
Pennsylvania Newspaper Association Foundation.

* Judge, Advertising competition entries, National Council of Farmer Cooperatives,
2001-2006 Cooperative Information Fairs

* Judge, North American Guild of Beer Writers, 2002 Writing Contest
* Reviewer, Journal of Broadcasting and Electronic Media, 2001.

Other universities

Texas Tech University

* TFaculty Advisor, AAF National Student Advertising Competition Team,
1990-1992, 1988-1989, 1999-2000, 2000-2001. (advised team that placed 1st in
10th District and 8th in the nation in 1989).

* Faculty Advisor for students entering the 1999 PPCEF National Collegiate
Competition in Promotional Products Marketing. Three student teams placed
2nd (national), 3rd (national), and 3rd (district).

* Faculty Advisor for students entering the 1998 Yellow Pages Publishers
Association Marketing Competition. Two student teams placed 2nd
(national) and Honorable Mention (national).

* Judge, Texas Tech University & Howard Hughes Medical Center
Undergraduate Research Days, March 29-30, 2001.

¢ Graduate Curriculum Committee, School of Mass Communications, 2000-
2001.

* Faculty Awards Committee, School of Mass Communications, 2000-2001.

* Chair, Education/Training subcommittee of Technology Committee, School
of Mass Communications, 1998-2001.

* Technology Committee, School of Mass Communications, 1998-2001.
* Scholarship Committee, School of Mass Communications, 1998-2001.
e Chair, Search Committee, School of Mass Communications, 1998-1999.

* Faculty Advisor, American Advertising Federation Student Chapter, 1997-
present, 1990-1992, and 1988-1989.

* Faculty Advisor for students attending DSVC /DAL Student Seminar and
Tour, April, 1999.

* Faculty Advisor for students attending the Houston Advertising Federation
Student Competition and Conference, November, 1998 - 2000.

* Committee on Policies for Adjunct Instructors, School of Mass
Communications, Summer 1998.

¢ Curriculum Committee, School of Mass Communications, 1997-1998.
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College of the Southwest Center for Business Leadership

Seminars for small- and medium-sized businesses, “Developing your
Marketing, Public Relations, and Advertising Program” (Carlsbad, New
Mexico, Sept. 18, 1997; Hobbs, New Mexico, Sept. 25, 1997)

Southwest Texas State University

Faculty Associate Advisor, American Advertising Federation National
Student Advertising Competition Team, 1996-1997 (team placed 1st in 10th
District and 4th in the nation).

Faculty Advisor, American Advertising Federation Student Chapter, 1996-
1997.

Technology Committee, Department of Mass Communication, 1996.
Search Committee for advertising position, 1995.

(revised June 15, 2014)
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